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Sivlia Veselinova, 
founder of Idea Buildings, 

on the importance of the feel of a place

Power of 
intuition

interview by Dimana Trankova; photography by Anthony Georgieff

� e woman that enters the luxury meeting 
room surprises me. I have seen her on photos yet 
I am caught o�  guard by her genuine warmth 
and femininity. Still, Silvia Veselinova is 
unapologetically successful in a male-dominated 
business, property development.

A graduate in marketing and � nance, she 
began investing in property in 1998. What 
started as a small-scale venture took o� , and 
in 2004 Silvia Veselinova established Idea 
Buildings, a company for property investment 
and development. � e � rst project was a 
1,500 sq.m residential building. Today, Idea 
Buildings has 27 � nished buildings with 
total built area of 105,000 sq.m. � e company 
specialises in residential property in So� a and 
has become a byword for quality.

How did she achieved that? Silvia Veselinova 
believes that clients have the right of informed 
choice and that a good team is crucial for a work 
well-done.

How do you succeed in a male-dominated 
business?

In the end of the day, it is all a matter of 
character. Sometimes a woman can show a 
truly tough character to achieve what she 
wants.

What did you learn in the 15 years since 
you established Idea Buildings?

� e main thing is universal for all � elds 
of human and business activity. When you 
work hard and stay focused, no matter the 
di�  culties you will experience on your way, 
it all will eventually pay out somehow in the 
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  The fi rst and only English monthly in Bulgaria

  Objective source of information and professional analyses of the development of Bulgarian economy and 
politics; social topics; travel through popular and obscure landmarks in Bulgaria and the neighbouring 
countries

  The only media that publicises new Bulgarian literature and art in English

  The special bilingual section HIGHFLIGHTS is aimed at foreigners and Bulgarians interested in the latest 
products that Bulgarian business can off er in health, property, education, holidays, luxury experiences 
and exclusive beauty care

Readership: approximately 30,000 English-speaking foreigners 
in Bulgaria; over 6,000,000 travellers going yearly through the 
terminals of international airports in the country

  Foreigners and expats in Bulgaria

  Representatives of the diplomatic corp and international 
corporations, businessmen, investors, celebrated names of 
the world political and cultural elite

  Foreigners investing in property in Bulgaria

  Bulgarians at top positions in international companies in 
Bulgaria and worldwide

  Travellers passing through the four international airports in 
Bulgaria

  Many Bulgarians read VAGABOND for the fresh ideas and 
information presented objectively and without prejudice

Visit also the offi cial website 
www.vagabond.bg

  At the kiosks in the centre of Sofi a, at Greenwich Book Center, Store.bg

  Distributed for free at the terminals of international airports in Sofi a 
and Plovdiv

  At high-end hotels Sheraton Sofi a, Marinela Hotel Sofi a, 
InterContinental Hotel Sofi a, Grand Hotel Sofi a, Sense Hotel Sofi a, 
Ramada Hotel Sofi a, Plaza Hotel in Varna, Capitol Hotel in Varna, Park 
Hotel Sankt Peterburg in Plovdiv, Park Hotel Pirin in Sandanski 

  At the fi nest restaurants in Sofi a – Bageti Bakery, Checkpoint Charlie, 
L’Etranger, Motto, Old is New, Shtastliveca, Taj Mahal 

  In the offi  ce buildings of Business Park Sofi a, Megapark Business 
Center, Vertigo Business Tower

  VAGABOND is distributed by subscription in Bulgaria, Europe and 
worldwide

  Subscribers of VAGABOND are foreign embassies and representatives 
of large international companies in Bulgaria

Where is VAGABOND?

What is VAGABOND?

Who reads VAGABOND? 
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PERIODICITY 

10 issues a year, monthly with double issues in 
December-January and August-September

SPECIAL OFFERS

Right-side page  + 10 %
Fixed page  + 15 %
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ІV cover  1800 lv 
ІІ cover  1500 lv 
ІІІ cover  1300 lv 
Folio  1700 lv 
1/1 page  950 lv 
1/2 page 530 lv 
1/3 page 430 lv 
1/4 page  350 lv 
1/2 page review in Inside Track  350 lv 
1/4 page review in Inside Track  250 lv
Logo on inner page 200 lv 

ADVERTISING SPACE Prices

DISCOUNTS FOR VOLUME

For 3 issues  7 % discount
For 4 issues 9 % discount 
For 5 issues    11 % discount
For 6 issues   13 % discount
For 7 issues   15 % discount
For 8 issues   17 % discount
For 9 issues  19 % discount
For 10 issues  22 % discount

ONLINE ISSUE www.vagabond.bg
Size 
(pixels)
510х65
800x200

Description 
All pages, central banner
All pages, side banner

Price per month
at 100%
350 lv
250 lv

Sofia 1000
23 Budapest St

phone: +359 2 983 3308
fax: +359 2 983 3358

editorial@vagabond.bg
advertise@vagabond.bg
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Architect Ivo Dikov 
on finding the fine balance 
between large-scale thinking 
and attention to detail

Building  future

by Bozhidara Georgieva; photography by Nelly Tomova

Architect Ivo Dikov is the embodiment of the 
rule that youth and success can go together. He 
opened his first company in his 20s, in the midst 
of the 2009 crisis, and quickly demonstrated 
that with dedication, talent, work and 
knowledge it is possible to succeed even in harsh 
environment.

Today his Elite Building Company is among 
the leaders in the construction and property 
development market. Instead of specialising 
in a particular field, the company has a 
broad portfolio of projects in development of 
residential, public, industrial and hydrological 
construction. The quality of the projects on 
which Architect Ivo Dikov and his team work 
have earned broad recognition by clients, 
residents and professionals. So far, they have 
won several awards in the Building of the 
Year competition.

Last year Elite Building Company 
dominated on the Building of the Year 
awards, winning three statuettes. Which of 
your projects were distinguished and why?

Indeed, 2018 was a successful year for us. 
We finished the construction of several 
emblematic developments and this did not go 
unnoticed. Actually, I will take the liberty to 
correct you, as the total number of statuettes 
in the different categories that we won was 
six. Three of them were for the architectural 
projects of Elite Project Group, which is a part 
of our group.

The projects with which we attracted the 
jury's attention were the complex of three 
family houses in Boyana neighbourhood, the 
leader in the premium residential segment 
Sofia Luxury Residence and the audience 
favourite, International School and Preschool 

St George. I am happy that in none of the 
categories anyone disputed the jury's decision, 
both in regard of the architecture and the 
quality of the construction. We ended 2018 
satisfied with what we had achieved and left 
behind, and we embarked on new challenges.

Elite Building Company builds thousands 
of projects in the fields of residential, 
public, industrial and hydrotechnical 
construction. Do you have a different 
approach to each of these categories? What 
is the most important thing for you when 
you start working on a project?

Each of the projects we work on is equally 
important and substantial for the company's 
portfolio and image. Regardless of whether 
we work on a project for a private investor, on 
a public project or on our own investment, 
we apply the same approach, attitude, high 
criteria for quality of the materials and 
the realisation, and last but not least, we 

see the task as a mission. Something that 
everyone in my team knows is that the social 
and public responsibility we take with the 
production that we leave behind us is much 
more important than any other dimension of 
our business.

That is why regardless of the challenges and 
the difficulties of all types and character that 
we experience on a daily basis, and in our 
branch these are many, our company's goal 
is to realise our projects with honour so that 
years and decades later we will be able to point 
what we built and will be able to be proud 
of it.

On what current projects is Elite Building 
Company working? What makes them 
different from the rest on the market?

Currently we are working on projects in 
the field of high-rise construction in Sofia, 
with a total built up area of over 100,000 
square meters. We also work on a very 
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Paradise Place Residential Compound

by Bozhidara Georgieva; photography by Nelly Tomova


